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Letter from our CEO

DearClearChannelOutdoor Stockholders,
Stakeholders andColleagues,

We delivered strong operating and financial results in 2022 as we soundly rebounded coming out of the
pandemic and benefitted from healthy demand from advertisers, particularly for our digital assets. For the full year
2022, we generated consolidated revenue of close to $2.5 billion, and excluding movements in foreign exchange
rates*, consolidated revenue was $2.6 billion, a 16.5 percent increase over the prior year.

I would like to thank our company-wide team for their dedication and hard work in executing on our strategic
plan and contributing to our results during the past year. We performed at a high level and progressed in our
transformation into a technology-fueled, visual media leader reaching a growing pool of advertisers.

As we expand our digital footprint, strengthen our data analytics offerings and continuously improve the customer
experience, we believe we are elevating our ability to provide our clients with the kind of experience they expect
from digital media, coupled with the mass reach of out-of-home. Our experience to date tells us these efforts are
leading to an improvement in our revenue profile, as we expand our growth drivers.

Our digital footprint, which represented less than 5 percent of our total inventory, yet accounted for 40 percent
of our consolidated revenue in 2022, increased 23 percent compared to the prior year, and 29 percent excluding
movements in foreign exchange rates*. Through this more efficient platform, we are making our solutions more
data-driven, easier to buy and faster to launch and increasing the transparency around each stage of campaign
implementation. As we grow, we believe these efforts will allow us to convert more revenue to cash flow and
better leverage our scale and reach in connecting with mass audiences.

We are also continuing to review ways we can establish a more appropriate capital structure that we believe
maximizes the value inherent in our business. On this score, we are continuing to conduct a review of strategic
alternatives for our European businesses, and our agreement to divest our business in Switzerland is evidence of
our commitment to this process. These efforts are intended to enable us to grow cash flow, improve our leverage
ratio and reduce debt over time.

Additionally, we have expanded the number of our segments in our reported results. We now have four
reportable segments: America, which consists of our U.S. operations excluding airports; Airports, including revenue
from U.S. and Caribbean airports; Europe-North, which consists of operations in the U.K., the Nordics and several
other countries throughout northern and central Europe; and Europe-South, which consists of operations in France,
Switzerland, Spain and Italy. Our remaining operations in Latin America and Singapore are disclosed as “Other”.

Looking at 2023, our business remains healthy, and our upfront in the U.S. has gone well. As we execute our
plan, we are keeping a close eye on trends across our markets and remain optimistic about our outlook. As we
demonstrated during the pandemic, we believe we know how to quickly adjust our expenses and preserve
liquidity if needed, while continuing to strengthen our value proposition to advertisers.

We are excited about the future we are building for our company as we leverage the investments we are making
in our platform to maximize the power of out-of-home and serve advertisers in new and innovative ways. We
appreciate your support, and we look forward to updating you on our progress as 2023 unfolds. We invite you to
review the information in our Annual Report on Form 10-K that this letter accompanies.

Sincerely,

Scott R. Wells
Chief Executive Officer, Clear Channel Outdoor Holdings, Inc.

*Revenue excluding movements in foreign exchange rates is calculated by converting the current year’s revenue in local
currency to U.S. dollars using average foreign exchange rates for the prior year.



Our Team

Brian D. Coleman

EVP, Chief Financial Officer

• Served as SVP and Treasurer of iHeartMedia
for 18 years

• Prior to iHeartMedia, held financial positions
at companies in the banking, power and
media sectors

• Over 20 years of treasury experience
in media and advertising

Scott R. Wells

Chief Executive Officer

• Also has served as CEO of Clear Channel
Americas since 2015

• Serves on Board of Clear Channel Outdoor
Holdings, Inc.; previous Board member from
2008 to 2015

• Served as an Operating Partner at Bain Capital

• Held prior executive roles at Dell, Bain & Co.
and AT&T

Justin Cochrane

Chief Executive Officer,
UK & Europe

• Over 20 years of finance and
operational experience with
Clear Channel Europe

• Served as CFO and CEO of Clear
Channel UK, prior to that, served
as Group Controller for International

• Serves as Chairman of Oustmart,
the UK’s OOH industry trade body,
and serves on the Board of the
Committee of Advertising Pratice
in the UK.

• Half a decade of public accounting
and banking experience

Lynn A. Feldman

EVP, Chief Legal Officer and
Corporate Secretary

• Served as General Counsel for
Wyndham Hotel Group for 6 years
and, prior to that, served as Deputy
General Counsel and Corporate
Secretary for Wyndham Worldwide

• Held various corporate roles
within Cendant Corporation and
Lowenstein Sandler

• Over 20 years of corporate
legal experience

Jason A. Dilger

SVP, Chief Accounting Officer

• Over 25 years of accounting and
finance experience

• Served as SVP of Accounting of
Clear Channel Outdoor Americas

• Served as Corporate Controller of
Sinclair Broadcast Group

• Nearly a decade of public
accounting experience at Arthur
Andersen and Ernst & Young









Our Competition

Accelerating our Digital Transformation

Growing our Digital Footprint



Enhancing our RADAR Offering

Building on our Programmatic Presence



Digitalizing our Operations

Planning.

Buying.

Activation.

Reporting and invoicing.

Prioritizing Customer-Centricity

Local and regional clients



Large national advertisers.

Small businesses.

Driving Executional Excellence

Optimizing our Portfolio



America and Airports

Overview

Sources of Revenue

Billboards.

•



•

Street Furniture Displays.

Other.





Operations

Europe-North and Europe-South

Overview



Sources of Revenue

Street Furniture Displays.

Billboards.



•

Retail Displays.

Transit Displays.

Other.

Sales of street furniture equipment and cleaning and maintenance services.

Operation of public bike programs.

Operations



Other



Industry Regulation



Privacy and Data Protection

Compensation and Benefits Programs



Advancing Diversity and Inclusion

Commitment to Safety and Wellness

Career Development Initiatives



Community Involvement

Business Conduct and Ethics



Scott R. Wells

Brian D. Coleman

Lynn A. Feldman

Jason A. Dilger

Justin Cochrane



Our results have been in the past, and could in the future be, adversely affected by continued economic uncertainty, an
economic slowdown or a recession.

The ongoing COVID-19 pandemic severely affected, and may continue to affect, our business, operating results and financial
condition.



We require a significant amount of cash to service our debt obligations and to fund our operations and capital expenditures,
which depends on many factors beyond our control, including the recent volatility and uncertainty in capital markets.

We may not be able to generate sufficient cash to service our substantial indebtedness and may be forced to take other actions
to satisfy our obligations under our indebtedness, which may not be successful.



Implementing our strategy may be more difficult, costly and/or time consuming than expected, and we may not realize the
anticipated benefits thereof fully or at all.



The success of our business is dependent upon our ability to obtain and renew contracts with municipalities, transit authorities
and private landlords, which we may not be able to obtain on favorable terms.



We face intense competition in the out-of-home advertising business.

Regulations and consumer concerns regarding privacy and data protection, or any failure to comply with these regulations,
could hinder our operations.



If our security measures are breached, we could lose valuable information, suffer disruptions to our business, and incur
expenses and liabilities, including damages to our relationships with customers and business partners.

Government regulation of out-of-home advertising may restrict our out-of-home advertising operations.





Restrictions on out-of-home advertising of certain products may restrict the categories of clients that can advertise using our
products.

Environmental, health, safety and land use laws and regulations, as well as various actual and proposed ESG policies and
regulations, may limit or restrict some of our operations.

We are engaged in strategic review processes of our European businesses. There can be no assurance that we will be successful
in identifying or completing strategic alternatives, that any such transactions will result in additional value for our
shareholders or that the processes will not have an adverse impact on our business.



Future dispositions, acquisitions and other strategic transactions could pose risks.

Third-party claims of intellectual property infringement, misappropriation or other violation against us could harm our
business, operating results and financial condition.



Claims that our suppliers infringe on the intellectual property rights of others could cause disruptions in our supply chain.

In connection with our separation from iHeartMedia in 2019, iHeartMedia agreed to indemnify us, and we agreed to
indemnify iHeartMedia, for certain liabilities. There can be no assurance that the indemnities from iHeartMedia will be
sufficient to insure us against the full amount of such liabilities.

Doing business in foreign countries exposes us to certain risks not expected to occur when doing business in the U.S.

We are exposed to foreign currency exchange risks because a large portion of our revenue and cash flows is received in foreign
currencies and translated to U.S. dollars for reporting purposes.



Our stock price has been highly volatile and may decline regardless of our operating performance

If securities or industry analysts do not publish research or publish inaccurate or unfavorable research about our business,
our stock price and trading volume could decline.

Future sales of our common stock in the public market, or the perception that such sales may occur, could lower our stock
price, and any additional capital raised by us through the sale of our common stock or other equity-linked instruments or the
issuance of equity awards by us may dilute your ownership percentage.



Our failure to meet the continued listing requirements of the New York Stock Exchange (“NYSE”) could result in the delisting
our common stock, which would have an adverse impact on the trading, liquidity and market price of our common stock.

We currently do not pay regularly-scheduled dividends on our common stock.

Our certificate of incorporation designates the Court of Chancery of the State of Delaware, subject to certain exceptions, as
the sole and exclusive forum for certain types of actions and proceedings that may be initiated by our stockholders.

Covenants in our debt indentures and credit agreements restrict our ability to pursue our business strategies.



Despite current indebtedness levels, we and our subsidiaries may still be able to incur more debt, and this could exacerbate
the risks associated with our leverage.

Downgrades in our credit ratings may adversely affect our borrowing costs, limit our financing options, reduce our flexibility
under future financings and adversely affect our liquidity or business operations.

The elimination of LIBOR may adversely affect the cost of our borrowings.



We are dependent upon the performance of our senior management team and other key individuals.

Our financial performance may be adversely affected by many factors beyond our control.

Continued scrutiny and changing expectations from investors, lenders, customers, government regulators and other
stakeholders may impose additional costs on us and/or expose us to additional risks.















Consolidated Results of Operations

(In thousands)

Consolidated Revenue

Consolidated Direct Operating Expenses



(In thousands)

Consolidated Selling, General and Administrative (“SG&A”) Expenses

(In thousands)



Corporate Expenses

(In thousands)

Depreciation and Amortization

Impairment Charges

Other Operating Expense (Income), Net



Interest Expense, Net

Loss on Extinguishment of Debt

Other Income (Expense), Net

Income Tax Benefit

America Results of Operations

(In thousands)



America Revenue

(In thousands)

America Direct Operating Expenses

(In thousands)

America SG&A Expenses

Airports Results of Operations

(In thousands)



Airports Revenue

(In thousands)

Airports Direct Operating Expenses

(In thousands)

Airports SG&A Expenses

Europe-North Results of Operations

(In thousands)



Europe-North Revenue

(In thousands)

Europe-North Direct Operating Expenses

(In thousands)



Europe-North SG&A Expenses

Europe-South Results of Operations

(In thousands)

Europe-South Revenue

(In thousands)



Europe-South Direct Operating Expenses

(In thousands)

Europe-South SG&A Expenses

Other Results of Operations

(In thousands)



Other Revenue

Other Direct Operating Expenses

Other SG&A Expenses

Short-Term Liquidity

Long-Term Liquidity



Working Capital Needs

Site Lease Expense



Restructuring Plans

Capital Expenditures and Asset Acquisitions

(In thousands)

Debt Service Obligations



Cash On Hand

Cash Flow from Operations



Credit Facilities

(in millions)

Dispositions



Senior Secured Credit Agreement Financial Covenant

First Lien Debt

(In millions)

EBITDA



(In millions)



Indefinite-lived Intangible Assets



(In thousands)

Goodwill



(In thousands)

(In thousands)













Description of the
Matter

How We Addressed the
Matter in Our Audit



(In thousands, except share and per share data)



(In thousands, except per share data)



(In thousands)



(In thousands, except share data)



(In thousands)



Reportable Segments

COVID-19



Dispositions

Principles of Consolidation

Foreign Currency

Use of Estimates

Presentation Changes



Adoption of ASU 2016-13

Measurement of Credit Losses on
Financial Instruments

Accounts Receivable Policies



Historical Treatment as Indefinite-Lived Assets



Change in Accounting Estimate



Before Segment Change

After Segment Change





Revenue from Leases



Revenue from Contracts with Customers



Government Assistance

Disclosures by Business Entities about Government Assistance

Reference Rate Reform

Facilitation of the Effects of Reference Rate Reform on Financial Reporting

Deferral of the Sunset Date
of Topic 848

Debt



(In thousands)



(In thousands)



(In thousands)

(In thousands)



(In thousands)



(In thousands)

(In thousands)



(In thousands)



Size and Availability

Interest Rate and Fees

Amortization and Maturity

Prepayments



Guarantees and Security

Certain Covenants

Size and Availability

Interest Rate and Fees



Maturity

Prepayments

Guarantees and Security

Certain Covenants



Guarantees and Security

Redemptions

Certain Covenants

Guarantees and Security



Redemptions

Certain Covenants

Guarantees and Security

Redemptions

Certain Covenants



Guarantees and Security

Redemptions

Certain Covenants

(in thousands)



(In thousands)

(In thousands)

(In thousands)



(In thousands)



(In thousands)



(In thousands)



(In thousands)



(In thousands)

(In thousands)



(In thousands)

Asset Acquisitions

Depreciation

(In thousands)



Asset Acquisitions

Impairment Charges

Amortization

(In thousands)

(In thousands)



Impairment Charges

(In thousands)

Share-Based Compensation Plans



Share-Based Compensation Expense

(In thousands)

Restricted Stock Units and Awards

(Shares in thousands)

Performance Stock Units



(Shares in thousands)

Stock Options

(In thousands, except per share data)



(In thousands, except per share data)



Net Periodic Pension Cost (Benefit)

(In thousands)



Projected Benefit Obligation and Fair Value of Plan Assets

(In thousands)



Other Comprehensive Income (Loss)

(In thousands)

(In thousands)

Assumptions Used

Discount Rates



Expected Long-Term Rates of Return on Plan Assets

Rates of Compensation Increase and Mortality Rate

Defined-Benefit Pension Plan Assets

(In thousands)

(In thousands)



Expected Benefit Payments

(In thousands)

Plan Contributions

(In thousands)

(In thousands)



(In thousands)

(In thousands)



(In thousands)













(In thousands)

Measurement of Credit Losses on Financial Instruments,

(In thousands)






















